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DRIVEN BY PURPOSE

American Organic Energy

American Organic Energy’s revolutionary
anaerobic digester facility will convert 180,000
tons of organic waste into renewable energy,
compost, and fertilizer, among other sustainable
byproducts—reducing the New York metropolitan
region’s greenhouse gas emissions by 40,000
tons annually.

AOE is the brainchild of the Vigliotti family—
owners and operators of Long Island Compost,
which recycles hundreds of thousands of tons
of leaves, grass clippings, and other landscape-
related materials every year.

Together, these services are helping combat
climate change and global warming, protecting
our collective future.

Bitfocus

Bitfocus, Inc. is a software company committed

to using data and technology to transform Human
Services and drive positive social change. It empowers
communities nationwide to utilize technology, data,
and policy to improve their systems of care.

Its SaasS software, Clarity Human Services, is a
powerful tool that connects the most vulnerable
populations to the most effective services and
resources available—all while streamlining the
service provider workflow and providing the analytics
necessary to support informed decision-making.

More than 75 communities across the nation rely

on Bitfocus to achieve their collective goal of ending
homelessness.
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Reconciliation Education

In 2008, the Canadian prime minister issued a formal
apology on behalf of the government for its residential
school system, which for more than 100 years, contributed z

Y e
to the mass kidnapping and indoctrination of more than FIRST NATIONS
150,000 Indigenous children. In 2015, an official Truth and UNIVERSITY

Reconciliation Commission published its findings that the 0OF CANADA
program amounted to “cultural genocide,” and put forth 94

calls to action to assist in a national healing process.

Reconciliation Education has created critical tools to

help in this mission. Its ready-to-use unit for online and
in-classroom learning, titled ‘4 Seasons of Reconciliation,’
includes a comprehensive step-by-step teacher’s guide
and professional development portal to assist educators in
teaching students about this deeply dark period in Canada’s
history—spreading awareness and tolerance of its many
Indigenous peoples and their cultures.

ANNIVERSARY
1976-2016 [

These bilingual online resources promote a renewed
relationship with Indigenous peoples and Canadians,
through transformative and engaging anti-racism learning.
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https://www.reconciliationeducation.ca/en-ca/
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Clean Energy USA

Harnessing the renewable energy of the sun to
minimize or even eliminate electricity costs for
home and business owners—and slashing carbon
emissions and their associated footprints in the
process—Clean Energy USA is protecting the
environment with each and every solar panel it
installs.

As Delaware’s leading and largest solar panel
installer, the solar company’s highly trained team of
experts handle everything from planning and design
to installation and documentation for significant state
and federal tax incentives.

This eco-friendly company reduces fossil fuel
incineration, thereby fighting pollution, harmful
greenhouse gases, and global warming and climate
change—helping ensure cleaner air and a brighter
tomorrow for future generations.
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Global Optimism / Outrage + Optimism

The world is at a historical and collective tipping point
regarding climate change and global warming, and
leading the charge in combating this existential threat
through education and direct and indirect action is
Global Optimism, a news and media website and
podcast publisher.

Founded by global climate change leaders Christiana
Figueres and Tom Rivett-Carnac, Global Optimism
works to inspire and catalyze transformations

across our economies by building partnerships and
campaigns with leaders from all sectors and inspiring
citizen actions. Its influential podcast Outrage +
Optimism features critical insights from activists,
academics, industry leaders, state officials, and
many more to highlight the immediacy of our crisis
and provide meaningful solutions to reduce global
greenhouse gas emissions by 2030 and set us on a
more sustainable path.
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https://www.ceusa.com/
https://www.globaloptimism.com/
https://www.outrageandoptimism.org/
https://www.outrageandoptimism.org/
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Salesforce

Headquartered in San Francisco, Salesforce is one of the world’s leading
customer relationship management (CRM) platforms, seamlessly
integrating companies’ marketing, sales, commerce, service, and IT teams
across a diverse spectrum of industries spanning the globe.

The company is also serious about improving DEI and digital accessibility,
joining forces with Morey Creative Studios as a client, and with
InclusionHub as a Founding Partner. It has set significant milestones

and ambitious objectives along the road to creating a culture of

Equality for all—whether that’'s championing racial equality and justice or
diversifying its team. Among these, Salesforce aims to have 50 percent of
its U.S. workforce composed of underrepresented groups by 2023.

To reach its goals and accelerate its progress, Salesforce has launched
multiple new initiatives and expanded its existing programs to foster and
support access, retention, belonging, and fairness at every stage of the
employee journey. From more inclusive recruiting and Equality Mentorship
to monthly scorecards detailing hiring and promotional data, and more,

by gender and race—the company remains committed to creating, in its
words: “a workplace that reflects the diverse communities around us and
where everyone feels seen, heard, valued, and empowered to succeed.”

QSource

For more than 50 years, QSource has dedicated itself to improving
medical care across a range of healthcare facilities. Their focus includes
elder care providers—such as long-term care facilities and nursing
homes—where their commitment is felt by the staff, patients, and their
families. A nonprofit organization, QSource plays a pivotal role in providing
support across an array of crucial services, guiding healthcare facilities
through the complexities of regulatory and compliance issues.

QSource’s work doesn’t stop at regulatory aid. They also extend their
support to facilities in the realm of data reporting, educational content
development, and outreach. By assisting with data reporting, QSource
helps facilities make evidence-based decisions, leading to improved
patient outcomes.

What sets QSource apart is their deeply ingrained value system, which
aligns with our own. Committed to Diversity, Equity, and Inclusion (DEI),
they work tirelessly to create an equitable healthcare landscape. Working
with QSource, we have not only found a partner that matches our work
ethic, but also one that shares our vision for a better, more inclusive
healthcare system.
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https://www.salesforce.com/
http://www.salesforce.com/company/equality/
https://www.qsource.org/
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2023 & Beyond

This may sound cliché, but we’re really excited about Of course, we're also clear-eyed about what lies ahead,
the future of Morey Creative Studios and the work such as finalizing B Corp Certification, improving

we’re doing as a purpose-driven organization. We’ve Diversity, Equity, and Inclusion (DEI) efforts, identifying
documented how we’re trying to make a difference with a solution for sustainability tracking and data reporting,
InclusionHub, News Beat, and our mission-oriented and broadening our appeal among like-minded,

clients. We hope to build off the momentum from the purpose-driven organizations.

past year, and we’re motivated to attract more like-
minded clients trying to make a difference.

1. Diversity

One of the most important decisions we made last year was to
invest in DEI training, which occurred quarterly. However, more

needs to be done to improve diversity inside the organization. 2. Susfqinqbilify

According to an internal DEI survey distributed throughout the

company, 76 percent identify as white, 4 percent as Black, and 4 As an organization that recognizes the threat posed by
percent as American Indian (16 percent said they preferred not the worsening climate crisis, we know we must improve
to answer). Regarding gender identity, 72 percent said they’re sustainability measures internally. Yet, we’re currently
male, 20 percent said they’re female, and 4 percent identified as limited in controlling our environmental impact. While
transgender, with 4 percent declining to answer. Clearly, there’s the majority of our team works remotely, we still maintain
a significant gap in gender and race that we hope to shrink in the office space in Syosset, New York. Since we do not
coming years. To that end, our updated hiring guidelines ensure own the building, we’re unable to effectively track our
that applicants remain largely anonymous until we go through energy output, complicating our efforts to assess our
formal interviews. Our hope is this improved process, along impact. From an environmental perspective, having
with our DEI training, helps eliminate unconscious biases as we a distributed workforce means there are fewer people
bring on new team members. We’re also posting job openings commuting than we had in the past. At the same time,
on platforms that reach more diverse audiences. We’ll continue we currently have no way of effectively measuring each
to monitor and make improvements to increase the chances of team member’s energy consumption at home. That said,
attracting more diverse candidates. we will continue to address these important challenges

going forward.

3. Data Reporting

The B Corp Certification process revealed a simple truth: We need to become
better at gathering data and other meaningful metrics to ensure we’re fully
transparent with our clients and the outside world. While we’ve been able to gather
the data to apply for B Corp Certification, the multi-year effort made clear that data
collection needs to be an ongoing process and accessible. Improved metrics will
provide better insights into our operations and help us improve.

The good news is we’ve already made strides to make data reporting central to

everything we do as a business. Later this year, we intend to use software from
social impact data firm Ecolytics to track our data to improve as a company and
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https://www.ecolytics.io/

LETTER FROM THE CEO SUMMARY MISSION HIGHLIGHTS PARTNERSHIPS CLIENTS MAKING AN IMPACT

EMBRACING CHALLENGES

As we move forward, our top priority is to grow the agency.
That means attracting clients that also want to Grow For Good™
and bringing on new team members that are committed
to our larger mission.

We’re under no illusions that this will be easy. In fact, we
embrace the challenge. And we can’t wait to help more
organizations on their journey to improve the world
around them.

With this being our inaugural social impact report,

we couldn’t help but consider how far we’ve come
personally and professionally. The route we’ve taken
may be considered unconventional—from radio and
alternative journalism to HubSpot partner agency. If
we’re being honest, it surprises us too. But that journey
was necessary for us to become who we are today—a
company that champions the Grow For Good™ ethos,
wants to amplify other companies’ purpose-driven
missions, and seeks to grow with each new client and
colleague that joins the team.

So as we look toward the goals we’ve laid out for 2023
and beyond, we’ll do our best to hit each and every
benchmark and do so by displaying the same level

of tenacity, integrity, and evolutionary spirit that has
become ingrained in every fabric of the company. &
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2023 & BEYOND
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